
value  food  ideas  living

YOUR GUIDE TO THE LIFE

good 
value

good 
food

good 
ideas

good 
living

Media information 2017



Tell me more

Who wants more bang for their buck? We all do. The antidote to mass consumption in an 
economic climate where we are all conscious of how many dirhams we’re spending, 
navigates consumer products and services to find the best value for readers. We’ll do the 
research, the phoning around and schlepping all over town then tell our readers what they need 
to know. From finding the quickest car registration centre and the cheapest supermarket to 
trialling long-lasting manicures and fail-safe 15-minute recipes, we’re the UAE experts you want 
on speed dial.

 is a unique title that makes life in the region easier, 
better and simpler, changing the way you shop, eat and 
live. A magazine that allows you to the  life.

Informed. Objective. Credible. Inspirational.



You can count on  for…

RECIPES
Designed to make life easier, 

’s monthly food section 
is full of simple recipes, inno-
vative meal plans and insights 
from the UAE’s finest foodies. 

INSPIRING IDEAS
Taking a fresh look at your 
life and everything in it, 
is full of savvy tricks to save 
time, money, space and 
stress. You’re welcome. 

HOW TO GUIDES
A little bit of help dealing 
with the ever-changing rules 
and regulations of expat 
living, plus step-by-step 
ways to improve your home, 
health and finances. 

WELLNESS
’s health and 

well-being section is a 
no nonsense guide to 
getting the most for your 
time and money. 

inside every issue

GO ON, GET UNDER OUR SKIN.
We’re the ‘why didn’t I think of that?’ idea you share on Pinterest, the shortcut that you’re thankful for each time you drive home, 
the a-ha moment, that emergency gift you keep stashed in the wardrobe, your little black book, that factoid that always impresses, 
the hot topic at the dinner party, breakfast table and water cooler. 
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good food
3 ways with…

It wouldn’t be the most romantic 
month of the year without a generous 

helping of ripe, red strawberries

Strawberry and goat cheese 
salad
ServeS: 4

PreP: 10 minutes

½ shallot, chopped
2 tbsp balsamic vinegar
2 tbsp extra virgin olive oil
250g baby leaf spinach 
1 cup strawberries, sliced thinly
1/3 cup almond slivers, toasted
50g goat cheese, crumbled

1) Whisk together the chopped shallot and 
vinegar in a large bowl. 2) Continue to whisk 
while gradually drizzling the oil into the 
mixture. 3) Add the spinach, strawberries, 
almonds and goat cheese, toss to combine, 
and serve.

Strawberry macaroons
MakeS: 25

PreP: 30 minutes
Cook: 15 minutes

250g icing sugar
125g ground almond
3 free range eggs, medium sized
85g caster sugar
40g butter
3tbsp strawberry jam
Pink food colouring
8 fresh strawberries, diced, for garnish

1) Preheat the oven to 300°F and line two 
baking sheets with baking paper. 2) Blitz the 
ground almonds and 175g of the icing sugar 
in a food processor until fine.  3) Using an 
electric hand mixer, whisk the egg whites 
until the mixture forms soft peaks, then 
gradually add the sugar a tablespoon at a 
time, whisking well each time, until thick 
and glossy. 4) Fold in the almond mixture 
until just combined then spoon into a piping 
bag. 5) Pipe 2.5cm rounds onto the baking 
sheets, tapping the baking sheets on your 
work surface to get rid of any air bubbles. 
6) Wait until the macaroons have formed 
a “skin” (no mixture is left on your finger 
when you touch them lightly) then bake in 
the oven for 15 minutes and leave to cool. 
7) Meanwhile, whisk the butter and 
remaining icing sugar together until light 
and fluffy. 8) Push the jam through a fine 
sieve and whisk into the butter cream. 
9) Spoon into a piping bag and pipe a small 
blob onto one macaroon half, then top with 
another half. Repeat with the remaining 
meringues. 10) Decorate your macaroons 
with a sprinkling of diced fresh strawberries.
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the  tiP
Add grilled chicken for a protein boost

the  tiP
Use a heart-shaped pastry cutter to 
make your individual shortcakes for  
a special Valentine’s touch
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Strawberries

One ingredient. 
Three ways

Strawberry shortcake
MakeS: 6

PreP: 20 minutes
Cook: 20 minutes

1½ lbs strawberries, hulled and quar-
tered
5 tbsp sugar
2 cups all-purpose flour
2 tsp baking powder
¼ tsp baking soda
¾ tsp salt
1½ cups double cream
Whipped cream for serving

1) Mix the strawberries with three 
tablespoons of the sugar then place in fridge 
for at least 30 minutes. 2) Preheat the oven 
to 190° C. 3) Sift together the flour, baking 
powder, baking soda, the rest of the sugar 
and the salt in a medium-sized bowl. 
4) Add the cream and mix until just 
combined, then place the mixture in an 
8-inch baking dish and bake for around 
20 minutes, or until golden. 5) Turn the 
shortcake out onto a wire rack to cool, 
then cut into six pieces and split each one 
in half horizontally. 6) Spoon some of the 
strawberries onto each shortcake bottom, 
add a dollop of whipped cream, then top 
with the other half of the shortcake. 
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ADDED EXTRAS
We’re all about the value,
so you’ll find ideas, stickers, 
vouchers, competitions
and practical goodies in 
every issue. 

AROUND TOWN
From checking out the 
latest property prices to 
helping you get involved 
in UAE charities, 
recognises the community 
we live in.



 magazine is the essential companion to expat 
professionals and household decision-makers who want 
to live life well. The  reader mixes labels with high 
street brands, shops for convenience as well as price and 
is happy to pay Salik because it makes commuting easier. 
They seek out new cultural experiences such as farmer’s 
markets and art fairs and they’re just as likely to drive a 
Ford Focus as they are a 7 Series BMW – because to them, 
value is a mind set, not a salary.

Dhs25,000
The 

reader’s median 
salary

Who: Rosemin Manji, Bespoke
Luxury Management
Listens to: City 101.6
Lives in: The Springs
UAE Secret: Santoba tailor
in Bur Dubai

Who: Founders of S*uce: Zayan Ghandour,  
Fatima Ghobash and Dina Zayan,Buffi Jashanmal
Listens to: Al Arabiya
Lives in: Dubai Marina
UAE Secret: S*uce flash sale and gift shop 
in Wasl Square

Who: Omar Ismail, local comedian
Listens to: Al Khaleejia 
Lives in: Jumeirah 1
UAE Secret: Café culture at Citywalk

Who: GeordieBird, parenting 
blogger Tuesday’s Child
Listens to: Dubai 92 for school 
run and 103.8’s daily programmes
Lives in: Arabian Ranches
UAE Secret: reMADE sewing 
parlour in Al Quoz

Dhs12,000
The 
reader’s 

discretionary 
spend each 

month

WESTERN EXPATS

ARABIC EXPATS

ASIAN EXPATS
UAE 
NATIONALS

Ethnic demographic breakdown

the  reader



SPONSORED SECTIONS IN THE MAGAZINE
✽ There are opportunities to sponsor sections, concepts and executions, including stickers 
    and inserts. 
✽ Recipe sponsorship
✽ Advertorials: Educating readers with recipes, products, etc.

Circulation and retail reach

GOOD SEAL 
OF APPROVAL
You can trust it when you see this. The  seal of 
approval will be given to outlets featured in  and 
deemed to meet the value and quality standards of the 
magazine. This seal will be an icon for readers to identify 
brands and outlets recommended by good.  
Think you deserve one? Email good@motivate.ae.

GOOD LIFE AT YOUR FINGERTIPS
 is also available in a digital format through the AppStore 

and Magzter with interactive content and video.
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The  circulation is 
targeted at residents 
here in the UAE, both 
the newly arrived and 
long-term dwellers. 
As the demographic 
audience has a wide 
ethnic reach, the depth 
of circulation reflects 
this diversity.

The magazine is 
available at all retail 
outlets with
prominence in…
✽ Carrefour
✽ Spinneys
✽ Choithrams
✽ Milk & Honey
✽ Organic Foods Café
✽ Borders
✽ Park ‘n’ Shop

 is circulated in 
key expat frequented 
locations throughout 
the UAE including: 
cafés, spas, craft 
fairs, farmers’ 
markets, residential 
towers, health clinics, 
nurseries, real estate 
agencies and moving 
companies.

MONTHLY

15,000 
CIRCULATION

DHS10

get involved



providing guaranteed local readership

* Reader survey, January 2013

good magazine covers the residential and local readership

good is a magazine 
that people share 
through social 
media and at the 
water cooler.

Sponsorships 
of community 
events such as 
The Archive’s Gulf 
Music Week, UAE 
Green Festival and 
ARTE demonstate 
the community 
connectivity of the 
magazine.

Cover features (left) 
are always locally 
relevant, appealing 
directly to those who 
reside in the UAE.

good is seen as part 
of the ‘in-crowd’ of 
the UAE.

Local interactivity 
is maintained on 
a print, social and 
personal level. 
good is active on 
Facebook, and 
Twitter under the 
handle  
@goodmaguae 
...why not follow  
us and see what 
our readers have 
to say?

The editorial team 
are connected with 
the local community, 
and content is often 
driven by readers.
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 Social media love

local-social connectivity



BESPOKE EVENT ACTIVATIONS

good magazine work with brands to execute all aspects of bespoke targeted events, which include engaging a group of our 
readers + relevant influencers followed by the production of custom content in the magazine / online platforms.

Our capability includes:

Design of complete collateral suite (invitations, advertisement, social posts, event activations) and guest list management

Dedicated good team on site to manage set up, guest list and running of the day

Organization of relevant brand ambassadors and personalities when required

Motivate photographer and videographer provided at all events – content produced into film reels and stills which are pushed 
out through good social platforms and made available for on-going use

Targeted email marketing campaign to the relevant segment of the Motivate and good database promoting the event

Pre & post event editorial and advertising campaign including;
      Editorial coverage of the event in the magazine
      Advertorial promoting the event
      Post-event coverage sharing the content of the event with the wider good audience via the magazine and social platforms

Social media exposure on the good facebook page pre & post-event

FESTIVE

FOOD WITH

MARKS AND 

SPENCERS

goodAND UPPABABYEVENT

CUPCAKE MASTERCLASSWITH MIELE AND MAGNOLIA BAKERY

GINGERBREAD

BAKING 

WORKSHOP AT 

LA FARINE



partnerships are created

Advertisers use good to target the core residential market of the UAE. 

Our readers are the people who are starting farmer’s markets, getting involved in charity walks, cooking at home, 
frequenting popular cafés and dining in hot new restaurants. 

good readers are the long-term residents of the UAE. They are looking for community involvement and they associate 
with brands that want to be part of the UAE’s footprint and future. 
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