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Monitor
With a focus on what’s happening in Jumeirah cities 

around the globe, Monitor pages feature exclusive events 
and timely global stories.
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>>COVER EXCLUSIVE: CATE BLANCHETT<<
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CIn a rare interview, Cate Blanchett talks 
exclusively to TRACEY SCOTT about 
career beginnings, hobbits and why striking 
a work-life balance is impossible

ate,
interrupted
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>>MONITOR<<

T
his November, 100% Design Shanghai will host hundreds of 
international exhibitors in what is China’s largest and most 
prestigious interior design fair. As part of the 100% Design 
franchise, Shanghai is joining well-established shows in London  
and Tokyo to showcase innovative contemporary lighting, furniture 
and flooring.

Shanghai is China’s (and the world’s) largest city and the 
powerhouse of its economic growth. 100% Design doesn’t ignore the commercial 
dominance that still exists in the Chinese interiors market, and many of its exhibitors  
are looking to strike deals with the hotel and residential construction sectors. But China’s 
young, affluent high-flyers, already discerning consumers of Western luxury fashion 
brands, are turning their attention to interior luxuries, too, meaning there is a feast of 
new domestic design ready to be snapped up and taken home.  

The Shanghai Exhibition Center will host the three-day event (November 8-10), 
which combines bespoke exhibitor areas and a stimulating range of talks from 
professionals in the interior design industry. The exhibitors are all vetted by a committee 
of architects, artists and designers, among them Filippo Gabbiani, founder of Shanghai-
based architects Kokaistudios. Commenting on the significance of 100% Design 
Shanghai, he said, “In China there are many fairs but they are commercial fairs. It’s 
important to have an event that doesn’t just involve business and buyers, but also a lot 
of designers. To me China is a country where there is very little culture of design, so it’s 
extremely important that there are exhibitions like this where innovations are celebrated.”

Michael Young is the show’s creative director and has been involved with 100% 
Design in London and Tokyo for the past decade. He likens Shanghai now to those 
cities 10 or 15 years ago, suggesting that Shanghai is on the same energetic, creative 
cusp. “Having worked with 100% Design for over 10 years, I have come to understand 
its global dynamic from both the Japanese and British markets. Since setting up office 
in Asia, it has allowed me the opportunity to bring many things together and celebrate 
design as it should be.” His Director’s Pick section is a sharp edit of some of the 
highlights from the show.

Elsewhere, glass artists are showing dynamically blown and moulded lamps and 
sculptures, cabinet makers are rethinking conventional silhouettes and textures in 
wooden furniture and the nursery gets an absorbing addition in the shape of a small 
ping-pong table that doubles as a work table covered in blackboard paint, ready to be 
scribbled on once the pinging and ponging is done.

One of the highlights of the show is 100% Futures, a showcase of new talent. It is 
open exclusively to design schools, young companies that have been in business less than 
five years and companies whose products are still at prototype stage. This is the chance 
to spot stars of the future and to get a feel for where edgy, experimental, inspired design 
is going to lead. 

When you have seen all there is to see at 100% Design Shanghai, it 
is only fitting that your hotel is as beautiful and stylishly laid out as 
the exhibits. The Jumeirah Himalayas Shanghai, set in the Himalayas 
Centre in Pudong, is a stunning example of modern, pared-down 
Chinese design, decorated with priceless art, and equipped with 
the latest business-friendly technology. The bustling lobby revolves 
around a 500-year-old pagoda. Restaurants include Shang-High 
Cuisine for updated classics and The Grill Room for a boutique 
steakhouse experience. And the spa is a haven of tranquillity.

DESIGNER DESTINATION –
JUMEIRAH HIMALAYAS SHANGHAI

100% Design Shanghai is China’s must-see event 
for all that is hip and happening in interior design, 
reports SAMANTHA CHIPPINDALE

China
by design
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>>FASHION: BOTTLETOP<<
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Now celebrating its 10th year, Bottletop 
combines luxury and style with an ethical 
conscience. MARY MOSS reports
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CONTENT
Jumeirah magazine exudes wealth, intelligence and 

refined luxury. This monthly international publication is 
circulated to exclusive hotel rooms throughout Dubai, 
Kuwait, London, Shanghai, Frankfurt, Rome, Istanbul, the 
Maldives and more. Distribution is set to increase further, as 
17 more hotels are currently under development. 

Focus is on the luxury traveller. This means within Jumeirah 
magazine, readers will find art, culture, travel, food, history, 
sports, investment, stories on high-end brands, and insight 
into exclusive experiences. 

Like the magazine, content is global. Every month 
Jumeirah features the best writers from around the world. 
Stories are unique, thoughtful and in-depth, creating the 
overall impression of intelligent luxury.

TARGET MARKET
  Jumeirah magazine targets guests and residents 

of Jumeirah’s luxurious hotels (such as the Burj Al Arab 
Jumeirah in Dubai or Jumeirah Carlton Tower in London). 

These readers savour the very best things in life. They are 
highly educated and immerse themselves in the art of 
fine living. Worldly, informed and affluent, Jumeirah readers 
understand luxury.

ADVERTISING BENEFITS
Jumeirah magazine delivers an affluent and sophisticated audience for advertisers. Readers are interested in 

luxury brands and exclusive experiences. When something catches their interest – whether it’s a new handcrafted 
watch or lessons in the finest equestrian riding technique – money is no object.  

The magazine is consistently high quality throughout, featuring award-winning editorial and design. Truly global 
in nature, Jumeirah is distributed around the world. 

In select cases, Jumeirah magazine is open to working with advertisers to create advertorial content.  

CIRCULATION
Frequency: Monthly / 12 issues per year
Print-run: 23,000 copies*

DISTRIBUTION
Jumeirah currently operates 22 hotels, 
resorts and residences, including 11 in the 
Middle East, six in Europe and five in Asia. 
A further 17 hotels are now under 
development, with eight properties 
scheduled for China, including in 
Guangzhou, Hangzhou, Sanya, Macau, 
and Qiandaohu.

*Publisher’s own data

Profiles
Every month, Jumeirah explores the stories behind some of the world’s 

most sought-after actors, singers, sports personalities, and philanthropists. 
Through exclusive interviews, Jumeirah allows readers genuine insight into 
the lives of the elite.

Features
Delving into the topics that would interest affluent 

travellers, Jumeirah’s features cover culture, art, luxury 
brands, fashion, interiors, cars, watches, history, investing, 
travel, food and more.






